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About the Trail User Survey 

• Third Survey (‘09, ‘13, 
‘17). 
– Prior survey reports on 

MVRPC web site 
• Fulfills a goal/objective  

of regional bike plan 
• Partnership between 

MVRPC and Trail 
Managing Agencies 
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• Trail Managing Agencies: 
– Agree on dates/times and survey content 
– Determine survey locations 
– Arrange for sufficient volunteer/staff support 
– Provide survey materials (printing, clip boards,  

tents, etc.) 
• MVRPC 

– Develops survey instruments, support 
materials 

– Compile survey and count data, produce 
report 

Survey Partnership Structure 
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Survey / Count Locations 

Presenter
Presentation Notes
This map shows the survey locations deployed for the survey in 2017. This is the most locations ever set up for this survey.
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The 2017 Survey: new Technology 

• Technology 
– Online survey was 

developed using 
Google Forms 

– Access: User’s own 
phones. 

 

• Paper surveys as a 
“back up” 
 

• 305 vs. 865 

Presenter
Presentation Notes
New this time was an online version of the survey. The idea was that we would invite people out on the trails to pull up the survey on their personal phones and complete and submit it. This was hoped to save us a lot of data entry time and prevent a lot of data entry errors.

Paper surveys were available for those without smart phones or who did not want to use their phone.

As it turned out about three quarters of the surveys were done on paper.



Survey Findings | Handout 

Presenter
Presentation Notes
The handout today is the “Tale of the Trails” infographic. This has some of the highlight data from the 2017 survey. I’ve got some more data here to share with you now. If you want to see even more data you can download the report from the MVRPC web site. AND if you are interested in the raw data, I am happy to share the excel sheet with anyone who wants it. 

When you come up with a new brilliant insight on the data, I only ask that you share it with me. 
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Section 1: Where they’re from; Where they took the survey 

• 64% of survey 
respondents 
took the 
survey in their 
home county 

• 17% reported 
being from 
outside the 
region 

Champ. Clark Darke Greene Miami Montg. Warren
Other
Ohio

County

Outside
Ohio

Outside
the US

Where they live 35 74 56 225 78 429 77 140 55 1
Where they took the survey 66 46 54 450 86 380 79 3 2
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Presenter
Presentation Notes
So this demonstrates that trail use is quite local in nature. 83% of those out on the trails are from our region, and the overwhelming majority of those were on a trail close to home, in their home county.

But still one in six trail users are from out of the region and a little over 2% are from out of state.
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• Recurring Theme: 2017 looks a lot like 
2013 and 2009. Examples… 
– Over 70% said they use the trails once a week 

or more often. 
– About 70% report using the trails at least 1 

hour (or longer) per visit. 
– “Health and Exercise” is still the number one 

reason people use the trails. 

Section 2: How they use the Miami Valley Trails 
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• Slight differences… 
– Club Membership – up to 14.3% 
– Over 90% say they use the trails for biking, 

walking or running. But ped uses are up, bike 
uses are down. 

• New Questions… 
– Just over 50% (50.3%) reported getting to the 

trails by bike, walking or on transit. Slightly 
less than half drove to the trails. 

– Just over 80% reported to be on the trail by 
themselves or in a group of 2. 
 

Section 2: How they use the Miami Valley Trails 
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• Very similar 
results from past 
years on 
questions of 
Maintenance, 
Safety & Security, 
and Cleanliness. 

• Over 93% rated 
the trails as 
“Excellent” or 
“Good” on all three 
questions. 

Section 3: User Satisfaction 
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• New analysis: Perceptions of Safety/Security by 
Gender. 
– No apparent difference. 

Section 3: User Satisfaction 

Female Male Other Decline to answer
Poor 1 5
Fair 26 41 3
Good 180 277 2 45
Excellent 194 335 2 45
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• Seeking to measure purchases of Hard 
Goods, Consumables and Overnight Stays 
related to trail usage. 

Section 4: Economic Activity 

Hard Goods Consumables Overnight Stays 
Examples Bike, auto 

accessories, 
clothing, footwear, 
rollerblades 

Food, snacks, 
beverages, meals, 
admissions to 
attractions 

Hotel, B&B, 
Campground, 
Friend or 
Relative’s home 

Participation 
Rate 

71.2% 48.3% 9.4% 
3.1 nights 

Average 
Spending 

$507 $13 $108 
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• Methodology from the Rails-to-Trails 
Conservancy. 
– Inputs from the Economic Activity questions, 

frequency of use, and the counts. 
– Lack of a solid number for “Total Annual Trail 

Visits” results in using a range. 

Section 4: Economic Impact 

Low Middle High 
Hard Goods $4.7 million $5.5 million $6.3 million 
Consumables $4.3 million $5.0 million $5.8 million 
Overnight Stays $2.5 million $3.0 million $3.4 million 
Total $11.4 million $13.5 million $15.5 million 
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• Zip code, age, gender, income, race, were 
any children with you. 

• Zip code was generally used to assign a 
county, but can be mapped by zip code. 

Section 5: Demographics 

Geography Survey Count Percent (n = 1,170) 

Within 4 Counties  
(CLA, GRE, MIA, MOT) 

801 68.5% 

Within 7 Survey Counties 
(CHA, CLA, DAR, GRE, MIA, MOT, WAR) 

958 81.9% 

Outside 7 Survey Counties 
 

197 16.8% 

Outside 100 miles from  
7 Survey Counties 

50 4.3% 

Presenter
Presentation Notes
For demographic information we asked these questions. Income and race were new for 2017.

The zip code information confirms that trail users are mostly from our region. But that last row: more than 100 miles away is a new analysis we did. We can see it a little better on this map [CLICK]

Our travel industry partners – the CVBs – tell us that 100 miles is the travel distance that generally needs a hotel stay.
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Section 5: Demographics 

Presenter
Presentation Notes
Our travel industry partners – the CVBs – tell us that 100 miles is the travel distance that generally needs a hotel stay.

Another conclusion I reach from this map is an opportunity to reach out to Indiana.
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• Age and Gender 

Section 5: Demographics 

< 16 16-25 26-35 36-45 46-55 56-65 66+
Females 7 31 50 47 79 108 37
Males 12 39 65 59 98 187 144
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Presenter
Presentation Notes
Age, Gender
Share of T.U. above age of 55 grew to nearly 50%
Share of T.U. under 36 grew slightly to 21%
Share that reported using trail with children grew to 12%

Respondents were 61% males, 38% females
“Other” and “Decline to Answer” totaled 12 (1%) 
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• Household Income 
– Most-skipped question; 79% response rate 
– Cut points taken from ACS summary categories 
– 57% of responses were in the ranges between $50,000 and 

$150,000. 
– Overall: 61% reported incomes above their county median. 

Section 5: Demographics 

Less than
$10,000

$10,000 to
$15,000

$15,000 to
$25,000

$25,000 to
$35,000

$35,000 to
$50,000

$50,000 to
$75,000

$75,000 to
$100,000

$100,000
to

$150,000

$150,000
to

$200,000

$200,000
or more

Responses 43 16 30 45 115 150 186 191 86 60
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• Race 
– Trail users are overwhelmingly white: 91%. 
– Survey counties’ general population is 83% white. 
– Greene and Darke came closest to matching T.U. race % with 

county race %. 

Section 5: Demographics 

American
Indian /

Alaska Native
Asian

Black or
African

American
White Two or more

races
Other

Response

Responses 1 18 34 961 30 12
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Section 5: Demographics 

61% 
above 

median 
income 

50% 
over 55 
Y.O.A.  

91% 
white 

61% 
males 

Presenter
Presentation Notes
Trail users are relatively wealthy, relatively older, white men. 
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You can Read the Whole Report! 

1 

2 

Presenter
Presentation Notes
Here’s how you can download the full report. And the past reports.

And, again, if you want the raw data, I am happy to email the excel spreadsheet to you.



Questions and Comments 
Matt Lindsay 

Kjirsten Frank Hoppe 
 

Miami Valley Regional Planning Commission 
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